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VIRGINIA WORKS

Rails to Trails
Artisan Network
Virginia Tralls

Tourism Development
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More
Staying

Spending
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MARKETING OBJECTIVES

Increase inquiries

Leverage funds

Increase market reach
Increase the economic impact
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RESEARCH: CHARTING THE COURSE

arget audience
Message to move audience
Vehicles to reach audience

Performance Measurements
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VIRGINIA’S UNIQUE SELLING POINTS

History, Heritage & Culture

Affluent Travel

Main Street America
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VIRGINIA’S TOURISM GROWTH AREAS

Wine Country & Epicurean Tours

Learning Vacations
Outdoor Recreation
Virginia Trails

Jamestown 2007 Commemoration
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TOURISM SLOGAN AND LOGO

VirginialQ)
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DOMESTIC POSITIONING STRATEGY

Whatever you love In a vacation

you can find in Virginia.
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CURRENT MARKETING CAMPAIGN

MEET VIRGINIA
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INTEGRATION Is KEY

News releases

Media Calls

Feature
articles

Radio Monthly
events

Outdoor

SM

. Trade shows
Websites
Meetings
and
Conventions

Consumer
shows

Consumer
eCRM

Industry
eCRM

CSIR

Welcome
Centers

Film- Travel
feature Counselors

TEL eMail
LIVE

Film-other

Public Affairs

Inter-agency
relations

Speeches
Presentations
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CAMPAIGN INTEGRATION
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CAMPAIGN INTEGRATION
TRAVEL GUIDE COVERS

Virginia is for Lovers”
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SALES AND MARKETING

TRADE ADVERTISING

| 15 AMTRAK Stations

Three New
Convention Centers

Commemaration

= p—— Jamestown 2007

First Tier Facilities at
Second Tier Prices

Greep'Meeting Facilities

b Virginia @
s for Lavers® =
orvlsit\firgiriia.org{i :
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CUSTOMER SERV[CE FREE sample of Beneful Dog Food
INDUSTRY RELATIONS

POSTERS
TRAVEL GUIDES
PROMOTIONS

Virginia 4

is for Lovers'
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FILM ADVERTISING

Appalachian Vistas
Plantations and Farms
Country Roads
Chesapeake Bay
Military Sites
Shenandoah Valley
Colonial Architesture
Civil War Sites
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RESULTS

Meet Virginia Campaign:
Stats for www.virginia.org
Website Visitation — 1.2 million Up 58%

Website Page Views — 15 million Up 61%

Website Listings (event, attraction,
accommodation) - Up 53%
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OTHER VTC ACHIEVEMENTS

First visitor study completed since 1997
Record Advertising Leads generated
10,000 calls to P.R. 800 #

Public Relations Ad Equivalency: $1,350,000.00
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OTHER VTC ACHIEVEMENTS

160 meetings and conventions booked with
economic impact of $28.3

Over 200% increase in Virginia.org website

visitation
Economic Impact for film production in 2003
was $175 million
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INTEGRATED CAMPAIGN SUCCESS

Independence Air — — 2 months of
activity

28,000+ page views (21,000 packages)

18,000 + referred from flyi.com

1,344 referred to flyi.com

Winter Fun — 2 months of activity

27,000+ page views

7,200+ referred to Virginia Mountain Resorts web sites and Virginia Beach
168% increase to winter related listings

Fall Foliage — Sept 15 through Nov 15 (1st year of specific website and
corresponding PR campaign)

92,000+ page views
207% increase to fall related listings

1300+ individuals signed up to receive weekly email updates on Fall
Foliage N
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RESULTS — BEST IN THE NATION

Best overall Campaign in the Nation
Meet Virginia

Best Cooperative Advertising Program

Gourmet Magazine
Best Niche Advertising Promotion
Gods and Generals
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FOUR PHASES OF SUCCESS

— Pique interest of Jamestown to Primary Audience
e January 1 — November, 2005

Guaranteed 12% Survival Rate

“a

Januestosm
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FOUR PHASES OF SUCCESS

— Introducing The New World
* Primary, Secondary, Tertiary audiences
* Fall 2005 through 2006

VIRGIN

Januestosm
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FOUR PHASES OF SUCCESS

— All Aboard Jamestown
 All Audiences
* Year-long 2006
* Tie-in with Promotional Sail
 Fully integrated campaign marketing special events, promotions
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FOUR PHASES OF SUCCESS

— Many Nations: One Commemoration

 Full marketing blitz centered on signature and community events

* Year-long 2007
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PUBLIC RELATIONS MESSAGES

Survival

Free Enterprise

Democracy

Race Relations
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EVENT MARKETING




SALES & MARKETING

AMERICAN BUS
ASSO0CIATION
MARKETPLACE

3000 Audience
49 Virginia partners

ILLINOIS

FEBERUARY 4-9
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SALES & MARKETING

600 Audience

23 Virginia partners
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VIRGINIA TRAVEL GUIDE

FOUNDED IN 1607. CELEBRATED IN 2007.

HISTORY OF
JAMESTOWN
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ELECTRONIC
MARKETING
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-‘a_Sturies of a Nation: Surviving Jamestown - Microsoft Internet Explorer,

File Edit ‘iew Favorites Tools  Help

IJ Back - |\.-) - .ﬂ .ﬂ |

PLAY INTRO ACGAIN

POTENTIAL MUTINY

YOU ARE BARFLY BEYOND THE COAST OF TURKN TO THE CLOSEST LAND AND DROP OFF THE
FUROPE AND ONE OF THE PASSENGERS, JOHN TROUBLESOME SMITH

SMITH, APPEARS TO BE PLOTTING A MUTINY. B LOCK UP SMITH FOR THE REST OF TLE VOYAG

WHAT SHOULD BE DDNE'} LET SMITH JOIN IN YOUR DECISTON-MAKING TO
- KEED PEACE OM THE SHIFP

QO/on iion

WWW JAMESTOWN1607.0RG

-,9 Inkernet

>




E MARKETING

Our Guarantee Search Shop@A OL

=) american
W7 greetings

Welcome! Take advantage of these special offers.

Select your offer{s),complete all required fields, then click “Submit".

1.
2. Uiherwise, elick "Ho Thank

™ Get a FREE* month of Inlernel aceess when
wou gign up for ATET Werldnet Service.

™ Get america’s Most Talke A | [ Get 12 Cos for the price of 1.
Growing Supplement, T 9 - Ge ar e price of 1, nothing m
Hewsletter. i

, fine dining, mountain
the great outdoors and farmil
M, MY
are Info

You must he 13 or older to participate in these promotions.

Ewnaif
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Intitled Document - Microsott Internet Exploren

Edit Wiew Favorites Tools  Help

bEack - \‘_’)l @ @ \_;\_] pSearch “Ef'\'{ Favorites @ D}-}iv .,,__‘I'?,.. I."J_.;I - |_.J ﬁ .ﬁ

“Bss |@ htbpsfital net A% 20F- 196 20MOW YA %20 James-Yorkkown-F-1 . htm o |

JDS]E* | j %Search Web - Q_ESearch Site @ ﬂ - EOptiDns -

-
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INIA =

Thank you for your interest in Virginia's living
history and heritage.

TR T
.llqtbx‘x‘{fr:l L ; v

You recently expressed an interest in receiving a
FREE 2004 Virginia is for Lovers eTravel Guide.

Click below and you will have instant access to
Virginia's new colorful, online travel guide.

'I'n'ullwynurmnl Virginia is for Lovers eTravel Guide '

Again, thanks for your interest in Virginia. We look forward to
your wisit.

© 2004 Virginia Tourism Corporation Hraimig 1¢ e o
901 E. Byrd St., Richmond, VA 23219 ! Irg1nia s fm’ Lovers

nane @ Internet




J The History and Heritage
— Attractions of Virginia by
region, city and locality

Histony and Heritage
Event Listings by date
and location

Historic Jamestowne

Jamestown Discoverny
Trail

Jamestown Settlement
and Yorktown Victory
Center

Yorktown Battlefield

o B 3) JAMESTOWN./ HISTORY EMAIL SENT :

Sully Historic Site in Chantll
oversQQ.

— The Mystery of the Faderal
Period: The Colonial Perios




a eBrochure - Microsoft Internet Explorer

File Edit Yiew Fawarites

: . L — n .
GE‘E":k e o hd |£| IELI .'“J 7 ! Search ‘:\?’ Favarites 6’24 - i

Tools  Help

RN - g

: Address :Ej htbps vy e-travelbrochures, comyviewBrochure, asprrampaignld=161ra=eafBwif=178a172a168a152a 144530525

. Google ~ |

j f Search web = @Y searchsite 30 €9 - [ Options -

Virginia €°
[ |

is for Lovers

5 Thumbnail View

4 Back

(*, Zoom in

EI Print Page

[] Email to a friend

Search catalog:

| [w[e]

About eBrochure | Help @

= [

w Table of Contents Front 01 2-3 4-5 -

We make it easy to use our eBrochure! e-27

Choose how you look at pages.

oo L . ;
== 1humbnail View ED Original View
+| Zoom In (=] Zoom Cul

To browse our eBrochure:
a Click on the page numbars at
o Click "Back® or "Mexl” an the lefi navig
o Mave the slider bar af the top t P
o Click the lo of any eBroc
o Type whal you're looking for into our *

at left

Mark what you like!
Use our iFlags in the upper right corner bo mark
v fike s ck to them later

chy notes while you

any items or pages

re on the page

o You can remove the flag later by dragging it to the trash can

® Small view for dial-up users

 Large view for broadband users




E-MARKETING STATS ...

Jamestown — 1st month of activity
2500+ signed-up to play the game
44,000 page views
6800+ referred to Jamestown websites (
, )
Keyword and Adword placement (Overture and Google)
1.15 million impressions of Jamestown1607.0rg
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ADVERTISING
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OUTDOOR




Could you have survived?
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OUTDOOR

PRINT




Join the quest
to establish
a New World.

Chiaranteed 12% survival rate.

CDUld YO‘U hﬂVﬂ' SUI'VEVECI?
-
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OUTDOOR

PRINT




‘Jamestown 1607

OUTDOOR
PRINT

RADIO

TELEVISION
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IN THEATERS NoOw!
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2003 EcCONOMIC CONTRIBUTION

Up 5.2% from 2002
5.1% of GSP

Up 6.3% from 2002
7.9% of total employment

Up 9.4% from 2002
Full-time equivalency jobs

Up 8.9% from 2002
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